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4.1 Product / Service

Features Benefits

Why a Canadian customer would buy the product?
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4.2 Pricing strategy

- Direct Materials: DM = Quantities x Market prices
- Direct Labor: DL = Labor salaries per month x (estimated site hours / Total monthly hours.
- Construction Overhead:. CO = Total asset cost – residual value / Asset’s useful life (per hours or miles). 

Total project cost = DM + DL + CO 

Product Price = Total Costs + xx % profit margin
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4.3 Promotion/ advertising
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Promotion Cost (CAD) 

Facebook Page 

Instagram Page 

1000 Flyers 11x17 inches

8 sheets billboards rental for 1 year 

Total

4.4 Place / distribution



4

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________


